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Having trouble
with weight control?

The Special K
Breakfast
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Having trouble with
weight control?

@ The Special K Breakfast is for you. Only
8 240 calories. Good in protein. 99% fat-free.
Tastes fine, day after day.

W(yy'd SPECIAL K
w"“""

Il~ aperfect night for sparkin on the front swing
For love thats still young
Still full of Snap! Crackle! Fop!

It's gonna be a great day. /‘Mq}a
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RENT A LINCOLN FROM BUDGET AND
PLAY SOME OF THE BEST CLUBS IN THE

COUNTRY FREE.
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You never
actually own a Patek Philippe.
You merely
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TAKE THEM FOR A SWIM.
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Avis is only No.2
in rent a cars.
So why go with us?

We try harder.

(When you're not the biggest,
you have to,)

We just can’t afford dirty ash-
trays. Or half-empty gas tanks. Or
worn wipers. Or unwashed cars.
* Orlow tires. Or anything less than
seat-adjusters that adjust. Heaters that heat. Defrost-
ers that defrost.

Obviously, the thing we try hardest for is just to be
nice. To start you out right with a new car, like a lively,
super-torque Ford, and a pleasant smile. To know, say,
where you get a good pastrami sandwich in Duluth.

Why?

Because we can't afford to take you for granted.

Go with us next time.

The line at our counter is shorter.
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AFL PLAYERS REQUIRE LIGHTNING REFLEXES, A FULL RANGE OF
DIRECTIONAL MOTION AND EYES IN THE BACK OF THEIR HEADS.
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While others debate front-wheel drive vs. | rear-wheel drive,
Audi has created an all-wheel drive that | outperforms both.
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B e ainall "Xl " e (385 callall 50 e ALl e AE] DNA (a ri Gl Ladd
sdsd B e acinall il d Calagind b dpallall (3 Y) S 5 alaes

Country Abbreviation GNl/cap PDI IDV MAS UAI LTo
Argentina ARG 12,990 49 46 56 86
Australia AUL 33,340 36 90 61 51 3
Austria AUT 38,090 n 55 79 70 31
Bangladesh BAN 0,370 80 20 55 60 40
Belgium BEL 35,110 65 75 54 94 38
Brazil BRA 9,370 69 38 49 76 65
Bulgaria BUL 11,180 70 30 40 85
Canada CAN 35,310 39 80 52 48 23
Chile CHL 12,590 63 23 28 86
China CHN 5,370 80 20 66 30 118
Croatia CRO 15,050 73 33 40 80
Czech Republic CZE 21,820 57 58 57 74 13
Colombia coL 6,640 67 13 64 80
Costa Rica cos 8,340 35 15 21 86
Denmark DEN 36,740 18 74 16 23 46
Ecuador ECA 7,040 78 8 63 67
Estonia EST 19,680 40 60 30 60
Finland FIN 35,270 33 63 26 59 a
France FRA 33,470 68 N 43 86 39
Germany GER 33,820 35 67 66 65 31

GNI/Capita 2007 (US$) and
Hofstede Country Scores for 66 Countries

66 IOl (3 g




Country

Greece
Guatemala

Hong Kong, China

Hungary
India
Indonesia
Iran

Ireland
Israel

Italy
Jamaica
Japan
Korea, Rep.
Latvia
Lithuania
Malaysia
Malta
Mexico
Morocco
Netherlands
New Zealand
Norway
Pakistan
Panama
Peru
Philippines
Poland
Portugal
Romania
Russia
Salvador
Singapore
Slovak Republic
Slovenia

Abbreviation

GRE
GUA
HOK
HUN
IND
IDO
IRA
IRE
ISR
TA
JAM
JPN
KOR
(Y
ur
MAL
MLT
MEX
MOR
NET
NZL
NOR
PAK
PAN
PER

POL
POR
ROM
RUS
SAL
SIN
SLK
Swv

67

GNi/cap PDI  IDV  MAS

32,520 60 35 57

4,120 95 6 37
44,050 68 25 57
17,430 46 80 88

2,740 77 48 56

3,580 78 14 46
10,800 58 a1 43
37,040 28 70 68
25,930 13 54 47
29,900 50 76 70

2,720 45 39 68
34,600 54 46 95
24,750 60 18 39
16,890 44 70 9
17,180 42 60 19
13570 104 26 50
20,990 56 59 47
12,580 81 30 69

3,990 70 46 53
39,500 38 80 14
26,340 22 79 58
53,690 31 €9 8

2,570 55 14 50

8,340 95 1 44

7,240 64 16 a2

3,730 94 32 64
15,590 68 60 64
20,640 63 27 3
10,980 9 30 a2
14,400 93 39 36

4,840 66 19 40
48,520 74 20 48
19330 104 52 110
26,640 7 27 19

50
61
43
34
75

25
30

30
44

19
32
30
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Country Abbreviation GNl/cap PDI IDV MAS UAI LTO

South Africa SAF 9,560 49 65 63 49
Spain SPA 30,110 57 51 42 86 19
Sweden SWE 35,840 31 71 5 29 33
Switzerland SWI 43,080 34 68 70 58 40
Taiwan TAl n.a. 58 17 45 69 87
Thailand THA 7,880 64 20 34 64 56
Turkey TUR 12,090 66 37 45 85
United Kingdom UK 34,370 35 89 66 35 25
United States USA 45,850 40 91 62 46 29
Uruguay URU 11,040 61 36 38 100
Venezuela VEN 11,920 81 12 73 76
Vietnam VIN 2,550 70 20 40 30 80

SOURCE: Hofstede (2001); Latvia and Lithuania: Huettinger, M. (2006) Cultural Dimensions in Business Life: Hofstede's
Indices for Latvia and Lithuania. Journal of Baltic Management. GNVcapita 2007 (at Purchasing Power Parity): World
Development Indicators database, Worldbank, July 1, 2008.
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Previous experience with,

Relationship (client/company)

Pygvious performance in general
Adyertising

Country of origin

ﬁnnovaﬂ\re in product development
# Product range

ism

8nmpa ny's care in customer’s investments needs
Qecrecy/cunfidentia\ity

Transparency in presenting data
Ethics

anagement/Team *

:

#Ease of operations

Location of branches

Reputation of
Investment
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0 Julwgep Oct-Dec | Jan-Mar Apr-Jun | Jul-Sept | Oct-Dec | Jan-Mar | Apr-Jun
'04 '04 '05 '05 '05 '05 '06 '06
—@— Burger King 24 27 24 25 20 22 25 25
—8— McDonald's 28 26 26 33 33 33 30 26
Pizza Hut 7 8 7 7 7 6 6 5
—e—KFC 18 21 22 17 23 18 22 25
—0—Hardees 17 13 14 12 12 15 12 11
—— AAF 0 0 0 0 0 0 0
—a— Wendy's 0 0 0 0 0 0 0 0
Little Caesar's 0 0 * 1 1 * 1
—— Pizza Express 0 0 0 0 0 0 0 0
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Next we have some questions about Toyota vehicles, including Lexus vehicles
which are made by Toyota. Overall, do you believe it IS or is NOT safe to ride
in a Toyota vehicle?

B Safe Not safe
82%
60% =0
’ 53% -
31% 36%
14%
All Americans Toyota owners Non-Toyota owners

USA Today/Gallup, Feb. 27-28, 2010

GALLUP

S sl 3y Al Uiy 5 ¢ aS Ja 2

As a result of Toyota's recent problems have you lost confidence in Toyota
vehicles, or not?

B Yes, have lost confidence No, have not lost confidence
74%
br% 57%
.
35% 8%
. = .
All Americans Toyvota owners Non-Toyota owners

USA Today/Gallup, Feb. 27-28, 2010

GALLUP
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Which applies to you -- you would not have considered buying or leasing a Toyota
vehicle before the recalls, you would have considered buying or leasing a Toyota
before the recent recalls, but no longer would, or you would still consider buying or
leasing a Toyota vehicle?

Based on those who plan to buy or lease a vehicle within the next three years

53%
29%
Would still consider Will no longer consider Would never have considered

USA Today/Gallup, Feb. 27-28, 2010

GALLUP
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Ratings of Automobile Industry, 2001-2010

B Y Very/Somewhat positive % Very/Somewhat negative
59
K2
45 46 44 e 46
39 38 39
a
32 32 \\/36
B L 2
26 o 26 ? 4
19 19

2001 2002 2003 2004 2005 2006 2007 2008 2009 2010
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Ratings of Oil and Gas Industry, 2001-2010

B % Very/Somewhat positive % Very/Somewhat negative

77 76

62 & 63 63

2001 2002 2003 2004 2005 2006 2007 2008 2009 2010

GALLUP
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Preferences for Saving vs. Spending, April 2001-February 2010
Thinking about money for a moment, are you the type of person who -- [ROTATED: more enjoys

spending money (or who) more enjoys saving money]?

B % More enjoy saving % More enjoy spending
62
5958
53
48 50 50
45 46 45 44
40
7 35
2001 2002 2003 2004 2005 2006 2007 2008 2009 2010
GALLUP
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Consumer Spending and Saving Preferences, February 2010

More enjoy More enjoy
spending saving
Men 34% 62%
Women 35% 62%
18to 29 ‘ 43% 56%
30 to 49 28% 59%
50+ 29% 66%
East 32% 64%
Midwest 36% 60%
South ‘ 37% 60%
West 33% 64%

cilagin) b el judi agul) rdag ydl) dda o Gl B ST gaaill
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Consumer Spending and Saving Preferences, February 2010

More enjoy More enjoy
spending saving
Less than $30,000 36% 62%
$30,000 to <$75,000 35% 62%

$75.000+ 37% 61%

Married 1% 65%

Not married 29% 57%

GALLUP
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Topic 1

Top words

Word

jREge

fir

selbst

schon

TEEE

Conditional proportion of words in topic

Weight Ciick a bar to fimit to the documents it represents clear selected

12.0%
11.0%
10.0%
9.0%
8.0%
7.0%
6.0%
5.0%
4.0%
3.0%
2.0%)|
1.0%
0.0%

1890 1900 1910 1920 1930 1940 da‘ 50 1960 1970 1980 1990 2000

Top documents
Document % Tokens
Dietze, Walter. “Der ‘Walpurgi 'in thes ‘Faust’ 100.0% 1637
Entwurf, Gestaltung, Funktion.” PMLA 84, no. 3 (May 1969):
476-491.

Schoenemann, F. “Gustav Falke: Eine Studie.” PMLA 31, no. 3
(January 1916): 466—480.

Wittmer, Felix. “Rikes Cornet.” PMLA 44, no. 3 (September 1929): [ 10 703

100.0% 800

911-924,

Kaufmann, F. W. “Zur Frage der Wertung in Schnitzlers Werk.” [N 10005 653
PMLA 48, no. 1 (March 1933): 209-219.

Hofacker, Erich. “R. M. Rike und Christian Morgenstern.” PvLA [N 10005 623
50, no. 2 (June 1935): 606-614.

Diez, Max. *\ und Marchengesta.” PMLA 48, no. 4 I 0.0% 1296
(December 1933): 1203-1222.

Humbert, Gabriele. “Moth haft und Motiv o I 0.0% 481
in der Deutschen Novelle des 19. Jahrhunderts.” PMLA 51, no. 3

(September 1936): 842-850.

Diez, Max. und Marchengestak (Fortsetzung).” LA [ 1000 1126
48, no. 3 (September 1933): 877-894.

Fleissner, O. S. “Bider und Gleichnisse in Gottfried Kellers I 00 1918

Prosawerken.” PMLA 55. no. 2 (June 1940): 484-510.
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WISDOM’17, August 2017, Halifax, Nova Scotia, Canada

Topic 4

Top words

hotel
minutos
patente
viajar

asiento

chie
ciudad

conductor

paquete

terminal

Conditional proportion of words in topic

Click a bar to limit to the documents it represents

200 2007 2008 2009 20 0'2 21 04 'S J

aomn by
dale

Topic Correlations

click a column labe! to sort; click a row for more about a topic Reset zoom

Topic 2
Negatve

Topc @

*Positive”
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Apparel & Fashion

LinkedIn
AVERAGE FOLLOWERS 2,508,627 566,800 173,480 61,015
AVERAGE POSTS PER MONTH 154 200 6 42
AVERAGE INTERACTIONS PER POST 830 154 14,866 174
Architecture & Planning
Linkedin
AVERAGE FOLLOWERS 44,203 54,127 254,944 3640
AVERAGE POSTS PER MONTH 90 105 62 24
AVERAGE INTERACTIONS PER POST 121 " 461 16
Arts & Crafts
Facebook Twitter Instagram Linkedin
AVERAGE FOLLOWERS 180,957 25742 2671 570
AVERAGE POSTS PER MONTH 99 83 67 76
AVERAGE INTERACTIONS PER POST 323 M 1.269 1
Automotive
Facebook Twitter Instagram Inked!
AVERAGE FOLLOWERS 1.500677 197673 114,493 74.482
AVERAGE POSTS PER MONTH 105 181 70 20
AVERAGE INTERACTIONS PER POST 1493 14 7620 270
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News Headlines in 2025

Robots have entered our ) Big data has entered the
homes for personal use. Zettabyte era.

3D printing is commonplace.
4D printing is gaining
mainstream acceptance .

Sensory devices guide our
everyday lives.

Mobile financial transactions I High Speed Rail to connect
are now in crypto-currencies. ’ . from China to Europe.

There are 6 million
autonomous cars in Europe Summer Sale: Low-cost
. holidays in space.
and North America. y P
M82C-MT FROST ¢& SULLIVAN 3
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The Mega Trend Matrix

Understanding Implications of Key Mega Trends on Global Economy

Mega Trend Matrix, Global, 2025

=

K= Infrastructure Connectivity

T Development and
Convergence

@

QQ

B

>

g S ! /.

5 Urbanization

8 . i‘

= New Business ( = )

Q Models Ecoﬂomlc Social

o Trends Bricks and Trends 1

(U] P Clicks

s ° ®

2 ok -

1%} [ ] (]

3 \— Innovating o0 < ) Health,

£ to Zero Smart is Future of W&“':Ie;sz and

= the New Mobili ell-Being

% S Future of ansly

3 Energy

=)

)

o

2

o

P | g
Low High

Degree of Certainty

Note: The size of the bubble represents the scale of opportunity within each Mega Trend.
These Mega Trends have been plotted based on quantitative and qualitative reasoning.

Source: Frost & Sullivan Analysis

M82C-MT FROST & SULLIVAN
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Implication: Connectivity Is Pushing Convergence
Connectivity will Accelerate Convergence of Industries, Products, Technologies and Competition

Space Industry Solar Industry Space Based Solar
Power
" INDUSTRIES — 2
| m—
Car Unmanned Technology Autonomous Cars

—
dv“
Building Technologies Smart Automation Smart Home Hubs
.
€, == — o}
TECHNOLOGIES -—
Image Source:: ‘Creative Commons and Dreamstime. Source: Frost & Sullivan analysis
M82C-MT FROST & SULLIVAN 5

) Caall el 385 5 (311 e (55 (o (S e s

Smart is the New Green
3 Levels of Smart Products and Technologies

A Asmart product is

characterized by an intelligent
sensing technology that is
increasingly being integrated with
Internet technologies, thereby
allowing the product to react to and
with the ct g

environment around it. This leads
to optimal operations and
improvement in efficiency.

Basic Sensing
Mechanism

Basic Sensing

Mechanism + One-
way Data

Communication

Sensing
Mechanism +
Two-way Flow of
Data
Communication

LEVEL3 ' Smare Clouds

Image Source: Dreamstime and Connected Digital World
Ource: Frost & Sulvan

M82C-MT FROST & SULLIVAN o
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Value Of $1.5 Trillion By 2020

Smart Building 0
CAGR: 8.8% (2012-2020)

Smart Healthcare e
CAGR: 6.9% (2012-2020)

e »
Smart Transportation

CAGR: 14.8% (2012-2020)

Smart Infrastructure? 0

CAGR: 8.9% (2012-2020)

Smart cities To Create Huge Business Opportunities With A Market

Smart City Market by Segments,! Global 2020

©
20,93

) )

16,65

2Smart Education includes eLearning services for schools, universities, enterprises, and government

Smart Governance and Smart
Education?

9 Smart Security

CAGR: 14% (2012 2020)

Smart Energy
CAGR: 19.6% (2012-2020

M82C-MT FROST & SULLIVAN
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7N\ -
Zero-Waste Grocer TRENDHUNTER

"\ FIND BETTER IDEAS, FASTER

New grocery retailers entice consumers with zero-waste business models

Implications - As vested grocery brands work to redesign business models in order to cut back on food waste, many new zero-waste retailers have begun to enter the
market. Facing less barriers to innovation, such emerging supermarket concepts succeed in offering consumers the customization they desire with an immediacy that is
difficult for established brands to deliver. In addition to highlighting the desire to support sustainable brands, this shift speaks to the evolving nature of the relationship
between retailers and consumers to include more collaboration.

Waste-Reducing Supermarkets Zero-Waste Grocery Stores
rket Only Sells Expired Th

lery is a Sustainable Supermarket for the

ReCipe-Based Grocery StOreS Zero Waste Markets Waste-Free Grocer Concepts

Vancouver to Lead with Canada's First Zero- arket Concept Based on Using “Just
mount

e —— i1 ‘ o 5 Ideas + 41 Related Examples
¥ e 'fkk N TrendHunte /id/317844

This Store Will Allow Shoppers to Buy Recipe Kits and Ingredients

Rights Reserved

Floating Fitness Studios (UPDATE) TRENDHUNTER

"\ FIND BETTER IDEAS, FASTER

The Nike Crystal Coliseum was a Pop-Up for Training Classes

The first Nike Women's 15k Race in Toronto, Canada was a Fi =
huge success, due in large part to the construction of the Nike ¢

Crystal Coliseum. This special fitness studio was essentially a

floating barge that rested on top of Lake Ontario. Providing an

airy, light-filled space that provided even more of a core workout, |

women were able to partake in the weekend's events even if
they weren't running the race themselves.

Part of the larger Nike Women Village, the Nike Crystal
Coliseum hosted 33 training classes over a period of four days.
With Nike Master trainers from across North America flying in,
those who were lucky enough to snag a spot were able to get in
an elite workout while also trialing the latest footwear products.

By: Meghan Young

9 Related Examples p
*1&‘} http:/iwww.trendhunter.com/id/282106

Copyright © TrendHunter.com. Al Rights Reserved
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Q: Which of the following is closest to your view? (%)

" Traditional values mean a lot to
me, and ought to be preserved
for generations to come.

B Traditional values are out-dated
and belong in the past. | am keen
to embrace modern values and
beliefs.
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