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Partners (per 1 januari 2007)

Dagelijks Bestuur ) ) De heerir. J.C. van Rhijn Boer Hartog Hooft
De heer drs. PJ.H.M. Luiten voorzitter Mavrous P. Stein Bureau Pindakaas
De heer mr. dr. LF. Asscher vicevoorzitter De heer M.JW. Creyghton Burson-Marsteller
Menvrouw A, Jorritsma-Lebbink secretaris De hesr R. Klawer De Reisspecialisten Groep BV,
De hzer mr. B.LJ.M. Beerkens penningmeester Mavroun A. Jomritsma-Lebbink Gemeents Almare
De heer drs. J. Post bestuurslic De heer mr JH.C. van Zanen Gemeente Amstalveen
De heer mr. B.B. Schneiders Gemeente Haarkem
Algemeen Bestuur . Meavrous T. Netelenbaos Gemeente Haarlemmermesr
De heer mr. M.J. Cohen voorzitter AB Mavrouw AG M. v.d. Vondervoort Gemeente Zaanstad
De heer drs. FJ.H.M. Luiten vooezitter DB Mevrous WH. Maij Gemeente Zandvoort
Dea beer mr. dr. LF. Asscher vicewoorTitter De heer R.P. Hasper RA KFPMG
De heer mr. P.C.E. Swelheim ABN AMRO NV, De heerir. AH. van der Gaag KPFN
De heer R. van der Beek Accor Hotels Nederland De heer drs. H.G.M. Blocks Nederlandse Vereniging v. Banken
De heermr. J.C Jaakke AJAX NN Mevrouw J. Driessen NuonMM
Meavrousr PW. Boll-Kruseman Amsterdams Historisch Museumn  Dg heor B, Stervers Cpenbare Bibliotheek A’dam
De heer mr. 5.A. Reinink Concertgeboun N.V. De heer drs. JAW.van Dalen Provincie Noord-Holland
De beer mr. D.E. Witteveen De Nederlandsche Bank N.V. De heering. M. Heijman Spencer Stuart
De heer drs. J. de Rooij Deloitte De heer drs. M. Daamen Stadsschouwburg
Da hzer PK. Medendorp Defta Uoyd NV De heer E. Veenendaal Architectenbureau Veenendaal
De heer mr. drs. FALL. v.d. Bruggen Emst & Young & Assodiaties
Da heer D. Brouwer MEA Fortis Bank De hearir. N. Mol Vesteda
Meviouw ALE.C.vanderStoel  Gemeente Amsterdam De heer T. Exposito World Fashion Centre A'dam BM.
De heer H.van derBerg Heineken M.V,
De heer E. Keijer IDEQBM. Comwenantpartnars
Da heer WH.M. Jansen ING Bank District Amsterdam Da haar drs. J. Post ‘feardtter
Mevrouw A M.E. da'fries ING Real Estate De heer §.6.M. Diender VicaNoorZitter
De heer | Kantor Insinger de Beaufort De hear P. Saelhaim Amsterdam Cruise Port
De heer R.M. Witzel JCDecawx De hesr J. van Veen Amsterdamse Culturele
De heer P.Hermanides Keninkijke Horeca Nederland Instellingen
Da heer FTh.M. Elbers KLM Royal Dutch Airlines De hear'W. Ruijgh Amsterdam Ports Assoclation
De heer R.F. Hasper RA KPMG De heer P. Luiten Amsterdams Uit Buro
De heer J. de Jonge Dea Bijenkorf ) De hesring. ir. M. Kloos Architectuurcentrum Amsterdam
Da hewr gw. Veen Mat. Stichting De Nieuwe Kerk Da heer R. Bleeker De Kenniskring
De heerir. LM.J.vanHalderen ~ NUONN.V. ) De heer drs. JH. Bergh MEA Schiphol Area Development
Mevrouw |. Zeegers Royal Philips Electronics Company NV
De hear mr. AA.G. Fluitman PricewaterhouseCocpers N De heer T, Krijns Stichting Topsport Amsterdam
De heer drs. AJ. Bakker RAl Holding BV,
De heer prof. drs. R. de Leeuw Rijksmuseum Donateurs
De heer A LF van der Slot Roland Berger Strat. Consultant® D hear §. Eskes Amsterdam Admirals
Mevrouwr A LE.C.van der Stosl Stacdsdesl Amsterdam Centrum g pear CJ. Noomen Coster Diamonds B
Da heer dr. K.van der Toomn Universitert van Amsterdam De heer jhr. drs. JJ.M. v.d. Does
Mevrouw mr. E. de Wind Van Doome da'Willsbols Eumnext N
De haar mr. HJ). Rutten Vrije Universiteit De heer B. Leeser Gassan Diamonds
Da heerir. G.J. Kroon Gemeentevernvaersbedrijf
Impulsgroep De heer drs. J.H. Gerson Haven Amsterdam
Da hear mr. RW.J. Greenink ABN AMRO N Mavrouas drs. |. van der Lindan HES A'damn School of Business
Dea heer J.EM.L van Boxmeer Heineken NV Da heer E. Cassee Hageschool INHOLLAND
De heer M. Tilmant ING Groep NM. De hesr R. Boos International School of A'dam
Dea heer drs. LM. van Wijk KLM Royal Dutch Airlines De heer drs. E. Asscher Konink. Asscher Diamant Mij. BNV,
D¢ heer i LM.J. van Halderen NUON N.V. De heer mr. KEJ. Dijk Loyens & Loeff
De heer ir. GJ. Kleisterlea Royal Philips Electronics De hear R. van Rossum Nauta Dutilh Advocaten,
Da heer prof. drs. G.J. Cerfontalne N Luchthaven Schiphol Notarissen en Belastingadviseurs
Da heer drs. J.HM. Steijn Ondernemasvereniging
Raad van Advies regio Amsterdam
De heer drs. P. Vartragt voorzitter De heer K.D. Noorman WTC Amsterdam
De heer ir. H. Markerink Amsterdam Arend
Da hear drs. M.W.A. Maas Amvest
Da heer MU, Coronel ACN Mederdand
Da hear R. Mostert Banter PR
De heer E. van derLaan Eizon Buitenredame
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Open For shopping

The concept of openness *
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to 10 million a year in 2008. 1.4 million in 2002
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THE TROPHY CHEST

Nov 2008 | Best Destination. Tefegrapn [UK)
Nov 2008 Virgin Holioays Responsibie Touram AwWards:
Overail Winner an Best Destination
 Getaway, Ausiralia: Country of the Year
: Conge Nast, UK: 15t place, Best Destination
: PATA Golg Award. [youngest Counitry TVC)
PATA Golg Award: [Giant Rugby Ball,
Paris 2007)
i Wangerlust magazing: 151 place for 2007 for
! Top Country 'or the Second year running
Golgen Backpiack Awaris Austratiy/ N2 -
www.newzealand comvoted Highly Commendad
: Loney Planet Bluslist 2007:
i Bast Destination (No. 2)
: Anholl -GMI Brang Index 2006
8t best country brang in the world
Nov 2006 | Couniry Brand Ingex 2006 [CEI): Best country
 for natural baauty and OULCOOr ackvites
Nov 2006+ 2006 Brilish Travel Awards-
Oct 2006 EGmmm&msavsmmse
 Best long-haut destination
Oct 2006 : mmcmmm
mm&nm
smm,mwmnsm.
: Cootest Destination
May 2006 mmm
Best Tourism Website lsecond year in a row]
Amm | PATA Golg Award: Make Yuursell 100%
i Al Home' campaign - Lions nugty tour
: Bronze Award in the Top Country category.
: Safest Destination {ntn year in 3 row)
Dec 2005 ; Loney Planet: Second in Best-vatue
0Oct 2005 Daly Rlegrapn [UK): Best Destination

Sept 2008
Sept 2008
At 2008
Aug 2008

Feb 2008

Nov 2007

Dec 2005

2006

Oct 2008

Aug 2005
Feb 2005

Feb 2005

Jan 20085

oct 2004
Oct 2004

Oct 2004

Sept 2004 :

2y 2004

M3y 2004

00,2002,
003, 2004

May 2004

Feb 2004

TUANZ INZ| awards: Travel Planner wins
: Bestinformation Site

: Aphoi-GMI Nation Brands Index INSI|-
 10h best tourism brand in the world

i Lanaty Planat. Voled £ top five tourism
: gestinations in the world

Concké Nast Traveiior (UK): Bast Country

: Ihir in Yop Country section

| Second-top destination for 2005
§ Insh brawel industry .

: BestAdventurs Destination

i TUANZ le}-vision awards: Haka module won
: Ihe Brent marketing/integratec marketing
mmm The interacive map won the
: categary
New Zeatand Efme’ Awards 2004-
Sitver for 100% Pure New Zealand
atvertising in the ‘sustainad” categary
Conoé Nast Traveifier (UK| Reacer Awargs:
: Third top destination

comwins the are girection and design award
Chelsea Flower Shaw: Toutism NewZ ealand
i garden — 00 % Pure New Zealand Ora

i — Gargen of Wedl-being — wins Gold
Guarian/ Ousener awars (UK):

New 7ealand Best long haul destination
New Zealand Pride in Print Awards:

: Hongs image wins Supreme Award

PATA Grand Award:

0% Pure New Zeatand camgiaign

Jan2004 | wesnington Post- No.8 in et of fop 0
: nlemationst destinations that are hot for 2004
Jan 2004 : Lonely Panct: Hot Destination for 2004
Jan 2004 : The Hospitality Sales and Marketing
: Association Infermationat: Gold awards Jor
: 100% Pure New Zealand campaign and the
: Royal Tour gocumentary, ans the Platinum
: award for 100% Pure campagn
2003 : NefGuide 2003 awarss: Newzeatand.com
nmmmm
Dec 2003 : Readers af Unlimited magazine: nominated
E 100% Pure New Zealand brand 35 second best
: New Zealand brand after the All Blacks
2003 mmmmzmup
“mumnm
ﬁmn:nq
i Sunday Times Trawel magazne (UK] Awargs:
§nn\er-qmrwnryonmw
! Fésération Nationaie des Offices e Tourisma
dmmnmtslm

2003

: Gold QUL Award: for sirateqy devalopment
: and impiementation of Ihe 100% Pure

: New Zealana Campaign
memrzmmgamecmwemme
i Aware: Touriem New Zealand anvertisement
_lnenamlvmscrmeam

Dec 1999 Condé Nast Readers Travel Awanss:

 Top Country

2000
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Creative Tourism Business Model

Demand Factors

[ Participation in Culture ]
1

[ Creativity ]
1

Innovation

Authenticity
1

Human Interaction
1

(
[ Cultural Immersion
(

Cultural Travel and Tourism ]

creative
tourism

[ Creative Industries ]
1

[ Glabal Cultural Diversity ]
1

[Umque Local Cultural Offen'ngs]
T

[ Unique Local Arts & Crafts ]

[ Hospitability ]
1

[ Local Tourism Infrastructure ]
1

[ Cultural Tourism Resources J
1

[ Other Types Of Tourism ]

Supply Factors

Giladlal) g cilaadl)

Products & Services

Tangible Benefits

[ Cultural Capital ]
1

[ Target Market Expansion ]
|

{ Innovation ]
dad gial) i) gl

Sustainability
1

Jobs Creation
1

Brand Visibility
1

— YN ¥

Exports

Creative Tourism
Benefits

[ Local Identity & Unigueness ]

[ Social Capital ]
1

[ Cultural Values Preservation ]
1

[ Cultural Heritage Preservation ]
1

[ Cultural Exchange ]
1

[ Local Culture Diversification ]
1

[ Moral & Spiritual Values ]

[ Pride of Place & Belonging ]

Intangible Benefits

Increased

Success for Local

Businesses

Creative Tourism
Results

Increased
Prosperity for

Local Community

£2009-2010, VIZANTIA ENTERPRISES, INC.
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Location

Creativity base

Description of creative activity

Choprovtzi,
Kotel

Local crafts

Carpet and fabric weaving

Kazanluk

Rare ancient technologies

String instrument handcrafting classes

Godech

Gourmet food and Local food
technologies

Yogurt making classes

Karlovo

Local
collection.

perfume making

technologies for herb
essential

oils and

Classes for herb collection and natural cures
in the Balkan Mountains, classes of essential
oil distillation and perfume making

Troyan Unique style of ceramics and | Ceramics and pottery making and design
pottery design classes
Tryavna Unique style of wood carving Wood carving classes

Chepelare

Traditional music

Classes for traditional music instrument

playing. singing traditional Rhodope songs.
etc.

Al ey Al (s oS0 Leia JS Al e Uadlly ol b L

Major Stakeholders In The Formation Of Cultural Tourism Product

Federal, State, % Legislative frame:
Regional and Local :j,
Governments 5
and DMOs 1
- & J
a Scientific j Information
: and Educational Scientific framework
: Cia Y
z Organizations e o »
5 sad Institatutions Sa tourism products.
N — .
= ilo0®

3 Agriculture, IT

=5 Building Development
- Financial, Energy

e and Service Industries

Cultural Institutions
Monuments and Sites
Cultural and

P

R —

ol g b

Auxiliary products and
services complimenting

cultural

and services

WOV W—

-~

Tourism attractions.

Cultural envire

& Creative Industries Sales of tourism products
5 ‘000 —
NGOs Expertise

- Industry Assoclations Link between private
° Charities ™ and governmental entities
c Foandations Advertising and sales.
£ ' loe®
o .]\
¥
- Tour Operators, Travel v
= | Agencies, GDS, Hospitality |J_
- Industry, Transportation, |3 tourism ,"m;l\.. s and
o ervices 1o the consumer,

5= Convention Centers || services to the consumer
Y v
[

Individuals

Communities y

Nations lifestyle environ

‘o0

A S ala

dslial) de) 3

493

cultural

TOURISM

2 claaboal)

Fluga @

Contributes with scientific
and marketing research

TS o= @

Contributes with

packaging, branding, positioning

and advertising

s
e @

Contributes with sales and

distribution of cultural tourism

products and services

Income through tazes. Fodersl, State,

Income from sales of > Regional and Local
licences, and information. Governments
and DMOs
3 Income from sales Scientific
= of scientific information. and Educational
Income from sales Organizations

of tourism products. and Institututions

Community improvement.

28

" 7
[
N x> &
I P i Agriculture, IT ) 2o
Income from awxilary - =
products and services sales. |—»> """,‘""' P 7 “E"”""'“ 2. =
= Advertising. Prestije. SARCI, SnoTgy :2‘ w®
1 and Service Industries N 51
ol = ) 2 =]
g (=i 5
-3 >~ @«
& Income from govemment Cultural Institutions < =3
D1 3| Srnisand progrens Monuments and Sites B
- Income from cultural > =~ 9
- tourism services & products Cubtural snd >~ =
Ny w
Advertising. Prestige. Creative Industries £ =
|
13-
O e
Income from sales 5f NGOs by W
expertise and information. Industry Assoclations S -
& Income from governmental » b =3
Charities 2 =
grants financed by taxes. Foundatk S o)
Advertising. Prestige. Oundations S —_
L
2 B
Direct & IS Tour Operators, Travel ) —
irect income from = =
seles of cultural fosrism - Agencies, GDS, Hospitality E i 173
products and services. Industry, Transportation, =~ =
Convention Centers =
) a =
. a8
Direct income from 8 =
salaries and commissions. Individuals = =}
Indirect income from social | > Communities S =
programs and services. Nations < =4
co
(=5
=]
=4
—B
=4
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1.2 Brand DNA

Moderate
Climate/
Seasons

Relaxed/
Easy going/

Accessible

Space/
Freedom/
Unspoilt
Environment

Brand DNA for Australia

Lo ecibons (o gmdl) G e lar O Gaed o e OS3 2iud a ) g g ol dmisa ) j3 ppad
(N il Galall DNA JI Jal s e
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Power distance (pdi) 4ba baai A dens Cadll &y bl s -1

Masculinity\femininity (Mas-Fem) 4& sl (e ezl 4 s ) (520 -2
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Uncertainty avoidance (UAI) g seall go Jaladll 3 40llE 520 -3
Individualism \collectivism (sx<iaall 4lal 5i Jilia caxll 3l i 4l 330 (520 -4
Long-\short-term orientation (LTO) Jiiuall aa alalai (s34 -5
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Eindejaarsfeest, 31 december 2006 op de Dam.
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Dimensions
|

Already strong / benefit Strengthen, invest and

from benefit from later on
Cultural city Business city

Canal city (old and new) Knowledge city
Meeting place Residential city

Members/Contributers

General Board
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Cluster Order

Trade & transport 6
Museums 6
Performing arts 8
Business services 9
Hospitality 13
Universities 13
International organisations 14
Multinationals & financial sector 14
Media >20
Property & architecture >30
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Hoofdactiviteiten Realisatie
zichtbaarheid

Figuur 1: Hoofdactiviteiten Amsterdam Partners

De kemtaak van Amsterdam Partners is de merkenbouw van

Amsterdam richting de doelgroepen voor city marketing.

Figuur 2: realisatie zichtbaarheid ‘'l amsterdam’ via
evenementen en festivals en via partners.

netwerk en relatiebeheer

marketingcommunicatie

* 40 evenementen, waaronder Fashionweek & Picnic
* 2,7 miljoen bezoekers evenementen

e * 1 Internationale campagne Rembrandt/Tiésto in

1. portal lamsterdam.com

i ot 10 wereldsteden
. °V°f“°:‘ : en ¢ 6 locaties met permanente ‘Il amsterdam’ visibility
en festivals zoals Ral en Concertgebouw

3. internationaal
persbeleld

4. merchandising
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Tabel 1: Evenementen, 'l amsterdam' visibility, en bezoekersaantallen

nr evenement / activiteit wanneer  bezoekers internationaal mediawaarden
N 1 Amsterdam Intemational Fashion Week jan 25.000 e € 100.000
glfl)y‘ &35‘“‘ 2 Heineken Regatta feb 1.000
3 AFFF apr 9.000 °
. i.’ § “‘ & | 4 Koninginnenacht/Koninginnedag apr 700.000 ° € 100.000
K 5 Bevwrijdingsdag (IJburg) mei 2.000
& Art Amsterdam mei 15.000 ° €50.000
7 CopaAmsterdam jun 10.000 €10.000
8 Nachtkracht jun 1.000
9 Intemational Broadcasting Convention jun 45.000 ° € 200.000
10 Amsterdam Beijing jul 1.000 o
11 Amsterdam Intemational Fashion Week jul 25.000 ° € 125.000
12 Holland garden in Montreal jul °
13 Sensationwhite jul 50.000 €5.000
14 LG action Sports World Tour jul 90.000 €50.000
15 Uitmarkt aug 500.000 ° € 100.000
16 Gay pride aug 450.000 o € 100.000
17 Mr. Gay Europe Verkiezing aug
18 Grachtenfestival aug 60.000 ° € 10.000
18 Dam tot damloop sep 200.000
20 AFX sep 1.000
21 Intreeweek Universiteit van Amsterdam sep 1.000
22 Robodock sep 11.000 € 10.000
23 Underground sep 5.000
24 Picnic ‘06 sep 5.000 ° € 3.500.000
25 Inside Design sep 10.000
26 B-00ST sep €1.000
27 Jordaanfestival sep 5.000
28 Marathon okt 225.000 ° € 150.000
29 GRI okt 1000 ° € 200.000
30 GRID0s okt
31 A1 Grand Prix okt 5.000 ] € 200.000
32 Amsterdam Dance Event okt 70.000 ° €50.000
33 Resfest (digitaal filmfastival) okt
34 Kids Rights € 200.000
35 Flamengo nov 3.000 €20.000
36 IDFA nov 130.000 ° € 50.000
37 Dutch Jazz Meeting dec 2.000
38 Oud en nieuw op de Dam dec 30.000 ° € 150.000
Outdoorcampagne
Jodacaux (100 viakken)
Koninginnedag 2006 apr €10.000
Amsterdam Culinair aug €10.000
Picnic Cross Media Week aug €10.000
Inside Design sep €10.000
GRI okt (2x) €10.000
Reclame zuil A2 okt € 100.000
Pierre Barnard nov €20.000
Happy New Year dec €10.000
Rembrandt/ Tiésto Campagne intemationaal
Bizon (250 viakken)
Picnic (6 weken) aug/sep
Dutch Jazz Meeting (1 week) dec
Overig
World Fashion Centre hele jaar € 25.000
Artvertising € 20.000
RAI hele jaar € 1.000.000

AUB Stoppers
Letters binnen en buiten

totaal 2.697.000 € 6.506.000
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. Verbreding samen-

stelling partners

. Optimaliseren barter

deals (= sponsering
In natura)

. Stimuleren van city

marketingactiviteiten
door partners

. Faciliteren kruisbestul-

vingen tussen partners

Figuur 5: maximaliseren rendement netwerk.

Realisatie 2006

1. Vesteda

2. Fortis Bank

3. Bizon Buitenreclame
4. Bureau Pindakaas

Focus 2007-2010

partners
5 per Jaar

. Meer creatieve bedrij-
ven als partners

. Optimaliseren bijzon-
dere bijdragen

. Stimuleren van dty

marketingactiviteiten
door partners

2010-2006 32all (8% ol Lo (38a5 e daylia alas
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City marketing cycle Amsterdam

2003-2007
Start of the CM cycle Start of the CM cycle
2004-2007 2007-2011
New propo- Municipality New propo-
sals on orga- Council assig- sals on orga-
nisations sub- ning structu- nisations sub-
sidies ral subsidies sidies
s 20
CM decision Policy execu- Policy execu- Evaluation of Municipality
299 by tion in the tion in the policy and Council
b Municipality departments departments implementa- assigning
4".-"“!‘” Council 3 tion structural
&3 subsidies
Ligall
. : £13) Al
& ;‘ J%Y‘ Eowrlmulla_hng s
ol aall Mm?c‘i’p':{ity Determination <l iy ?torminaﬁon
g ¥ '43 3 Departments :fep:og'm- mergfam-
3
A
KT Foundation Assigning Assigning
- of Partners of CM funds, CM funds
elS J&S\ Amsterdam 'w,gu
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Balans per 31 december 2006

Debet

Materiale vaste activa
Vorderingen

Effecten

Liquide middelen

Credit

Eigen vermogan

31 december 2006

10.713
651.720
128.250
1.203.722

31 december 2006

688.714

Kortlopende schulden 1.305.691

31 december 2005

21.869
93.025
128.250
980.539

31 december 2005

710925
512758

asede e 7ok Lo S 51 LS ol W) a5 o el aaad U s 45 3) 50 5 ol (23S Jae S
L) 3 saill (38 Slld s jlad T ) S e

Staat van baten en lasten over 2006

Begroting ‘06 Werkelijk ‘06 Werkelijk “05 Begroting ‘07

Baten

Subsidies en bijdragen 1.457.420 1.429.470 1.922.420 1.895.450
Diverse opbrengsten 54.100 72.896 94.082 60.030
Vioorziening dubieuze debiteuren (40.000) (22.800) 0 (75.000)

Lasten

Alg@rneen 744.000 726.672 725.342 717.536
Merkenbouw 139.520 186.592 112.376 839944
Festivals en evenementen 10.000 48.070 0 240.000
Netweark 78.000 40.443 49.864 83.000
Impuls 0 0 501.643 ]
City markatlngarojec‘ten 500.000 500.000 S00.000 0
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amounts x 1,000 euro
|

Income from Amsterdam  Amsterdam  Amsterdam  Amsterdam
Promotion Tourist Board Congress Uit Buro
(AmPro) BV Bureau (AUB)

I S . Y

Department of Communications 148 12.5

Department of Economic Development 148 2,700

Social Department 1,700

City Planning Authority
Port Authority 6.8

City Development Company

Total contribution City of Amsterdam 302.8 2,700 12.5 1,700
I I B |
Members/contributors 305 173 143

Regional municipalities 61.3

Province of Noord-Holland 29.5 450

Chamber of Commerce 227 12.5

ATB 22

Sponsors 364 400

Income from activities 3,917 139 1,800

Other 23.6 292 335 1,600
I I B |
Total other income 4421 5,196 350 3,800
I I B |
Total in general 744.9 7,896 3625 5,500
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= promotional activities £ 220,000
= public attracting events € 400,000
= substantiation of

tourist activities £ 2,200,000
= substantiation of economy,
product innovation € 8,000,000

AassY) Gl (e de senal Jlea¥s cilbe )l ana g Cogeall aaa 0l gl b Led

Local government Local government Non-government Total

Outsourced Internal
I N N . —
Amsterdam 4.6 1 4.85 10.45
Barcelona 1.5 6 2.23 973
Berlin 16.2 0 17.75 33.95
Dublin 0.42 3.38 0.75 4,55
Rotterdam 7.96 1.15 71.26 16.37

(x 1 million euro).

At Aadle S gl LS A gall a4y i) Aaill 5 o sall a5 51 6oV e sy Ol b La
2007 ple 4de &jla (g3l pasill 5 Brand
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Rank Rank Nation Brand value  Brand value Brand
2007 2006 brand (US$ bil) (US$ bil) rating
2007 2006

1 I USA 19,735 17,593 AA

2 2 Bpan 9,5% 6,205 A+

3 3 CGemany 53% 4,582 A+

4 4 UK 3560 3475 A

5 5 France 3,168 2922 A

6 6 lealy 2,787 2,511 BBB

7 7 Spain 1,604 1,758 BB+

8 ) Canada 1,402 1,106 BBE+

9 12 China 1,121 712 BBB-

10 10 Netherlands 930 792 BBB

Nation Brand value Brand value Percent Brand

brand (USS bil) (USS bil) change rating
2007 2006

Turkey 306 189 62% CCC

China 1,121 712 57% BB-

lzpan 9,589 6,205 55% A+

South Korea 351 240 46% BB

Singapore 152 106 43% BB

Brazil 255 181 41% B

Poland 61 43 40% B

Lo Audle da g culS gl LS i (e mgiledle adle Ssatile e Jisall (s L udll) Baa g
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Ahnolt-GfK Roper Nation Brands IndexSM
Overall Brand Ranking
(Top 10 of 50 Nations)

2009 2008
1. United States Germany
2. France France
3. Germany United Kingdom
4. United Kingdom Canada
5. Japan Japan
6. Iltaly Italy
7. Canada United States
8. Switzerland Switzerland
9. Australia Australia

10. Spain, Sweden (tie) Sweden

Source: 2009 and 2008 Anholt-GFK Roper Nation Brands Index™™
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Top 25 Country Brands
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2008 Anholt-GfK Roper Nation Brands Index"

Report Highlights
Culture Brand Ranking Tourism Brand Ranking
1 France 1 Italy
2 Italy 2 France
3 United Kingdom 3 Spain
18 | Egypt 13 | Brazil
20 | India 31 | Turkey




Immigration/Investment Brand

Ranking

1 Canada

2 United Kingdom®*

2 United States*

10 Japan

29 United Arab Emirates

*tied

Governance Brand Ranking

Exports Brand Ranking

1 | Japan

2 United States

3 | Germany

21 | China

50 | Nigeria

People Brand Ranking

1 Switzerland

2 Canada

3 Sweden

22 | United States
50 | Iran

dScaMbﬁ;\émwlﬁcuﬂ@jﬂ\éjw.\_my‘}dm\ﬂ\ésmw\au)ﬂ_u\uﬁu.uﬁ
ﬁ%fY\zM\ggy;\gw\ay}MQW\ﬁ@‘du\dﬁuum‘wesgu
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dle $0sal 18,4 ilS (o 2y $y 52l 23.7 2007 ale Ll Y s dial) Clayie CuilS 10K 8 Loy
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1 Canada

2 Australia

3 | Italy

31 | Russia

34 | South Africa
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*The quiet that surrounds you lets you look inside yourself somehow"

*When you look at the Namiblan landscape, you can see the hand of God.”

“It's all about the vastness and what it does to you as a person”

"It's like a different planet here on earth”

“Namibia demands a lot, but gives you a lot in return”

1 kice the idea of going somewhere before the rest of the world has discovered it™

*It’s as If God has finished and you're the first person there®

“It's like where the world ends”

“The animals came right up to me and surrounded me”

“The silence, stars - It all makes you feel fulfilled.”

"Offers real tranquillity, here you can truly get away from people”

"Made me feel small, insignificant -
all the worries at home paled into nothing”

“There are still places in Namibla that you feel are yet to be discovered”

Saninee Clea 5 ligh il clald) b Baaiodl cilea il e LSS (S (2l 55 pem s

:Jie (Slows b)) aseda Jsa laaas
¢ s6&SWorld's first Slow Island
Aabindl 3 ) Aastiiall Cilga gill JaaY

bl sl Zalus Slow Travel

Sl g Slow Cities

Ay sl Cilas 5l (uSlre 2 5680 525 Slow Food

2y e addaill aUad e aalay o 68 Slow Schools

Gladldll o geda (1Sl 585 Slow Books

de jludall shall Gl graa (e Jamy ¢ s sball A b e eyl 585 Slow Living

55 um&\u..\.d\w}ejjmgué



http://www.slowmovement.com/slow_travel.php
http://www.slowmovement.com/slow_cities.php
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http://www.slowmovement.com/slow_schools.php
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Table 2. Dimension sub-factor correlations \thh dimension vari‘les, 53 US cities I,

Command centre ~ Multiculturalism  Global gateways
Dimension variables factor factor factor
1 Urbanised area scale 0.84 0.51 0.73
2a  Financial serv pay ) dle 3855 dade  0.87 0.52 0.65
2b  Professional serv rec o fisa a0l glal 0,95 0.69 0.74
2¢  Info serv rec (adj.) 0.85 0.43 0.44
3 Entertainment 0.74 0.79 0.74
4 Research crucible 0.76 0.42 0.43
5a % foreign-born 0.45 0.91 0.57
5b  Divrs minority ownership  ial) isla  0.67 0.91 0.76
6a Seaport load-centre ) 0.49 0.59 0.90
6b  Internl airport passngers 0.75 0.73 0.90
7 Rail transit capacity 0.74 0.54 0.67

Notes: all correlations significant at 0.01 level or greater. Correlations of factors with their derivative
variables are shown in bold.

Downloaded from http:/fusj.sagepub.com by on April 23, 2009
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Table 2 Change in bednights all visitors to a selection of Cultural Capitals (CC) in the period 1995 to 2003
Cultural capital % Change in visitor stays % Change in visitor stays
in CC year CC+1

Luxembourg - 1995 -4.9 -4.3

Copenhagen - 1996 113 -16

Thessaloniki - 1997 153 -5.9

Stockholm - 1958 9.4 0.2

Weimar - 1999 56.3 -21.9

Helsinki - 2000 7.5 -1.8

Prague - 2000 5.7 5.6

Reykjavik - 2000 153 26

Bologna - 2000 10.1 53

Brussels - 2000 5.3 -1.7
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Table 1 Classification of some European cities according to the framework
Cluster 2 Cluster 3 Cluster 4 Cluster 5 Cluster 6
(town with (town with (city with (city with (metropolis
heritage) heritage + heritage + heritage + with heritage
the arts) the arts) the arts+ +the arts+
creative creative
Avila Avignon Athens Amsterdam Berlin
Bamberg Basel Antwerp Barcelona Istanbul
Bern Bayreuth Bucharest Brussels London
Canterbury Bologna Edinburgh Budapest Madrid
Cordoba Bratislava Glasgow Copenhagen Paris
Delft Bruges Hamburg Dublin Rome
Granada Florence Helsinki Lisbon
Heidelberg Gent Porto Lyon
Luxembourg Krakow Prague Milan
Oxford Ljubljana Riga Munich
Monaco QOslo Rotterdam Naples
Nicosia Santiago de Salzburg Stockholm
Compostela
Pisa Sofia Seville Vienna
Siena Tallinn Warsaw
Valleta Venice
Wirzburg Vilnius
York Zagreb
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SURGEON GENERAL'S WARNING: Cigarette
Smoke Contains Carbon Monoxide

. Marthoro
Cor

Maybe you're one of the many people
who have written to us over the years,
asking if you could buy some of the things
you've seen in Marlbaro Courtry

Our leather vests, for Instance.

Or the famoas Marlboro Coal.

Until now, we've lad fo: 53y no. Because
these were mostly specialty liems, not generally
available in stores.

But this year we've rounded up 14 items- some
in limited quantities -and put them under one rool
ina place we call the Mariboro Country Store.

Just turn the page and c'mon inside.
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Acting values process
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Conceptualizing
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